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(7'฀THAT฀COME฀ INTO฀EFFECT�฀e�฀OF฀ THE
(7'฀ REGULATES฀ MISLEADING฀ CLAIMS฀ IN
THE฀FOLLOWING฀AREAS�฀฀
�� !DVERTISING฀ THAT฀ MAKES฀ CLAIMS

ABOUT฀THE฀PRODUCT฀WHICH฀CANNOT฀BE
MET฀

�� -ISLEADING฀ CLAIMS฀ WITH฀ REGARD฀ TO
THE฀ SUCCESS฀ OF฀ THE฀ PRODUCT฀ WHEN
USED

�� -ISLEADING฀CLAIMS฀ABOUT฀ANY฀POTEN

TIAL฀DAMAGING฀ACTION

�� (IDING฀OF฀COMPETITIVE฀ACTIVITIES฀
�� -ISLEADING฀ CLAIMS฀ ABOUT฀ THE฀ COM


POSITION฀OR฀NATURE฀OF฀THE฀PRODUCT
�� -ISLEADING฀ CLAIMS฀ ABOUT฀ PERSONAL

DATA฀
4HIS฀MEANS฀THAT฀e�฀OF฀THE฀(7'฀AP


PLIES฀ TO฀COSMETIC฀PRODUCTS฀ONLY฀ IN฀SO
FAR฀AS฀CLAIMS฀REGARDING฀ILLNESS฀OR฀PHYS

ICAL฀ PROBLEMS฀ ARE฀ CONCERNED�฀ 3INCE
SUCH฀CLAIMS฀ARE฀RATHER฀RARE฀IN฀THE฀COS

METICS฀BUSINESS฀THERE฀IS�฀AS฀A฀RULE�฀NO
CONFLICT฀WITH฀THE฀(7'�

7ITH฀ A฀ FEW฀ ADVERTISING฀ CLAIMS฀ IT฀ IS
MUCH฀HARDER฀TO฀DECIDE฀WHETHER฀THEY฀DO
INDEED฀FALL฀UNDER฀THE฀COSMETICS฀LEGIS

LATION�฀ %XPRESSIONS฀ SUCH฀ AS฀ hCARE฀
FORv�฀ hCLEANSEv฀ OR฀ hPURIFYv�฀ hPERFUMEv�
hCHANGE฀ THE฀APPEARANCEv�฀OR฀ hHAVE฀AN
EFFECT฀ON฀BODY฀ODOURSv�฀ARE฀CLEARLY฀COS

METICS฀RELATED�฀(OWEVER�฀WHERE฀DO฀THE
EXPRESSIONS฀USED฀INDICATE฀A฀MEDICINAL
EFFECT฀OR฀EVEN฀A฀BIOCIDAL฀SUBSTANCE�฀)S�
FOR฀EXAMPLE�฀A฀COOLING฀GEL฀FOR฀THE฀LEGS�
WHICH฀ CAN�฀ FOR฀ EXAMPLE�฀ IN฀ SUMMER
PROMISE฀A฀REDUCTION฀IN฀THE฀SWELLING฀OF
TIRED฀LEGS�฀STILL฀SEEN฀AS฀A฀COSMETIC�฀)S
AN฀ ANTIBACTERIAL฀ FACIAL฀ TONIC฀ ALREADY
CLASSED฀AS฀A฀BIOCIDE�

4HE฀ DECIDING฀ FACTOR฀ IS฀ THE฀ OVER

WHELMING฀OBJECTIVE฀OF฀THE฀PRODUCT�฀!S

SESSMENT฀CRITERIA฀THAT฀WILL฀DIFFERENTIATE
THE฀ PRODUCT฀ FROM฀ A฀ PHARMACEUTICAL
PREPARATION฀ CAN฀ BE฀ THE฀ WAY฀ THAT฀ IT฀ IS
SOLD�฀OR฀THE฀DISTRIBUTION฀OUTLETS฀USED�
OR฀THE฀WAY฀IT฀IS฀PRESENTED฀AND฀ITS฀APPLI


Dr. Silke Granzow of Mann & Schroeder describes the points to observe if you want your cosmetics advertising to

avoid falling foul of the legislation covering medicines or pharmaceuticals, or possibly the biocidal products

directive, as well as what to note in the tighter attention being paid to the matter of safety evaluation.

!DVERTISING฀FOR฀COSMETIC฀PRODUCTS฀IS
SUBJECT฀ TO฀ THE฀ REQUIREMENTS฀ OF฀ THE
(7'฀ IF฀ THEY฀ CLAIM฀ TO฀ CURE฀ OR฀ RELIEVE฀
ILLNESS�฀ PAIN�฀ PHYSICAL฀ PROBLEMS฀ OR
PATHOLOGICAL฀ SUFFERING฀ IN฀ ANIMALS฀ OR
HUMANS฀�e�฀(7'	�

(OWEVER฀ THE฀ (7'฀ DOES฀ NOT฀ AFFECT
PROMOTIONAL฀MESSAGES฀THAT฀PROMISE฀TO
GUARD฀AGAINST฀SOMETHING�฀4HIS฀MEANS
THAT�฀ DEPENDING฀ ON฀ THE฀ EXPRESSIONS
USED�฀EITHER฀THE฀(7'฀OR฀THE฀COSMETICS
DIRECTIVE฀WILL฀COME฀INTO฀PLAY�฀AS฀IN฀THE
FOLLOWING฀CASE�฀

)N฀ THE฀ DENTAL฀ CARE฀ BUSINESS฀ TOOTH
PASTES฀ OFTEN฀ PROMISE฀ TO฀ PREVENT
PARADONTOSIS฀OR฀ CARIES�฀ )N฀ THE฀CASE฀OF
AN฀ EXPRESSED฀ CLAIM฀ TO฀ PREVENT฀ THE
PROBLEM฀IT฀IS฀ONLY฀THE฀COSMETICS฀DIREC

TIVE฀ THAT฀HAS฀TO฀BE฀MET�฀/N฀THE฀OTHER
HAND�฀ WHERE฀ THE฀ PRODUCT฀ IS฀ A฀ MOUTH
WASH�฀THAT฀AS฀A฀PLEASANT฀SIDE฀EFFECT฀WILL
OFTEN฀SOOTHE฀ INFLAMMATION฀ INSIDE฀ THE
MOUTH�฀ IT฀ IS฀ THE฀ REQUIREMENTS฀ OF฀ THE

A
LONGSIDE฀ e��฀ OF฀ THE฀ ,&'"฀ �A
'ERMAN฀LAW฀COVERING฀THE฀SUPPLY
AND฀ QUALITY฀ OF฀ FOODSTUFFS฀ AND

DAY฀TO฀DAY฀DOMESTIC฀ITEMS	฀AND฀!RTICLE
��฀OF฀THE฀%5฀COSMETICS฀DIRECTIVE฀THERE
ARE฀OTHER฀LEGAL฀REGULATIONS฀THAT฀IMPACT
ON฀ THE฀ PROMOTION฀ OF฀ COSMETIC฀ PROD

UCTS�฀ IN฀ PARTICULAR฀ THE฀ LAW฀ FORBIDDING
UNFAIR฀COMPETITION฀�57'	฀AND฀THE฀LAW
GOVERNING฀THE฀PROMOTION฀OF฀MEDICINAL
PRODUCTS฀�(7'	฀

)N฀e�฀OF฀THE฀57'฀ALL฀MISLEADING฀AC

TIVITIES฀ARE฀CLASSIFIED฀AS฀UNFAIR�฀%XAM

PLES฀INCLUDE฀THE฀PUBLICATION฀OF฀FALSIFIED
TEST฀RESULTS�฀ALLEGED฀NEW฀PRODUCTS�฀AL

LEGEDLY฀ UNIQUE฀ PRODUCTS฀ OR฀ PROMO

TIONS฀WITH฀IMPLIED฀PRODUCT฀BENEFITS�
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)N฀ WHICH฀ CASES฀ DOES฀ THE฀ (7'฀ IM

PACT฀ON฀COSMETIC฀PRODUCTS�฀

Sales promotion for cosmetics
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CATION�฀ THE฀USE฀OR฀NON
USE฀OF฀A฀ TYPICAL฀WARNING฀ REGARDING฀SIDE฀
EFFECTS฀ETC�฀AS฀SEEN฀ON฀PHARMACEUTICAL฀PACKAGING�฀OR฀AN฀APPROPRI

ATE฀ PRODUCT฀ NAME฀ OR฀ MANUFACTURER�S฀ NAME�฀ AND�฀ LAST฀ BUT฀ NOT
LEAST�฀THE฀OVERALL฀PROMOTIONAL฀CONCEPT�฀"UT฀A฀DECISIVE฀FACTOR฀IS฀AL

WAYS฀THE฀CONSUMER฀EXPECTATION฀THAT฀IS฀AWOKEN฀BY฀THE฀PRODUCT�

j��฀y���{฀��฀�~w��wy{���yw�฀wz�{������}
%XAMPLES฀OF฀PROMOTIONAL฀CLAIMS฀THAT฀COME฀CLOSE฀TO฀PHARMA


CEUTICAL฀ADVERTISING฀CAN฀BE฀FOUND฀IN฀THE฀FOLLOWING฀CATEGORIES�฀AS
EXAMPLES�฀
s ���{��฀w�z฀�w��w}{฀���z�y��P

n฀THAT฀ACT฀ON฀THE฀MUSCLES�฀hPROMOTE฀THE฀CIRCULATIONv
s \���฀w�z฀�{}฀yw�{P

n฀hREDUCES฀SWELLINGv�฀hCARES฀FOR฀THE฀VEINSv�฀hFOOT฀CARE฀FOR฀
DIABETICSv

s c{z�y��w�฀���z�y��P
n฀hCOMBATS฀PSORIASISv�฀hCOMBATS฀NEURODERMATITISv

s c{���w��{฀���z�y��P
nhFOR฀A฀HORMONE฀BALANCEv�฀hINTIMATE฀PERSONAL฀CAREv
)S฀A฀GEL฀TO฀PROTECT฀BLISTERS฀STILL฀SEEN฀AS฀A฀COSMETIC�฀OR฀IS฀IT฀A

PHARMACEUTICAL฀PRODUCT�
0HARMACEUTICAL฀PRODUCTS฀ARE฀SO฀FORMULATED฀THAT฀THEY฀ARE฀USED

FOR฀ THE฀PREVENTION฀OF฀ ILLNESS฀OR฀MEDICAL฀COMPLAINTS฀ �AS฀PER฀e�
PARA�฀�฀.O�฀�฀OF฀THE฀'ERMAN฀PHARMACEUTICALS฀LEGISLATION฀n฀!-'	�
4HE฀WORDING฀OF฀THE฀LAW฀EXTENSIVELY฀COVERS฀THE฀TERM฀hILLNESSv฀AND
THE฀PRODUCTS฀AS฀hANY฀PRODUCT฀THAT฀EVEN฀A฀CONTINUOUS฀OR฀TEMPO

RARY฀DISRUPTION฀OF฀THE฀NORMAL฀STATE฀OR฀NORMAL฀ACTIVITY฀OF฀THE฀BODY
THAT฀CAN฀BE฀HEALED�฀CURED฀OR฀MITIGATEDv�

3KIN฀BLISTERS�฀ FOR฀EXAMPLE�฀ARISE฀ FROM฀RUBBING฀AND฀ABRASION
WHERE฀THE฀UPPER฀LAYERS฀OF฀SKIN฀BECOME฀LOOSE�฀4HE฀SPACE฀BETWEEN
THE฀LAYERS฀THAT฀IS฀SO฀PRODUCED฀FILLS฀WITH฀A฀LOW฀PROTEIN฀TISSUE฀FLUID
AND฀CAUSES฀PAIN฀AND฀PERHAPS฀A฀WOUND�฀!฀SKIN฀BLISTER฀IS฀THEREFORE
A฀DISRUPTION฀OF฀THE฀BODY�S฀NORMAL฀STATE�฀3O฀DOES฀A฀BLISTER฀GO฀BE

YOND฀THE฀NORMAL฀COSMETIC฀APPLICATION�

!ND฀HOW฀IS฀A฀BABY฀CREAM฀TO฀BE฀ASSESSED�฀%�G�฀A฀CREAM฀WHICH
ENHANCES฀ THE฀MASSAGE฀EFFECT฀WITH฀ THE฀HELP฀OF฀ESSENTIAL฀OILS฀OF
ANISEED฀AND฀CARAWAY�฀AND฀PROMISES฀hRELAXATION฀FOR฀BABY�S฀TUM

MYv�฀OR฀hA฀GENTLE฀TUMMY฀MASSAGEv�฀)S฀SUCH฀A฀PRODUCT฀STILL฀REGARD

ED฀AS฀A฀COSMETIC�฀OR฀IS฀IT฀USED฀MAINLY฀AS฀A฀TREATMENT฀FOR฀THE฀BA

BY�S฀DIGESTIVE฀PROBLEMS฀�฀

%VEN฀ WITH฀ AROMATHERAPY฀ PRODUCTS฀ THE฀ BORDERLINE฀ BETWEEN
COSMETICS฀AND฀PHARMACEUTICALS฀IS฀NOT฀EASY฀TO฀DRAW�฀4HE฀+APHA
BODY฀ LOTION฀ �hBEAUTIFULLY฀ IN฀ BALANCEv	฀ ACTUALLY฀ PROMOTES฀ WITH฀
THE฀MESSAGE฀h$ISCOVER฀THE฀�฀LIFE฀ENERGIES฀OF฀THE฀!YURVEDA฀)NDIAN
HEALTH฀ CUREv�฀ 4HE฀ +APHA฀ CURE฀ OR฀ hDOSHA฀ BRINGS฀ STABILITY�฀ COM฀

POSURE฀ AND฀ PERSEVERANCEv�฀ BUT฀ THE฀ hINSPIRING฀ FRAGRANCE฀ OF฀ THE
+APHA฀89฀BODY฀LOTION฀OFFERS฀A฀HARMONISED฀BALANCE�฀0AMPER฀YOUR
BODY�฀ YOUR฀ MIND฀ AND฀ YOUR฀ INNER฀ SELFv฀ IS฀ A฀ MESSAGE฀ THAT฀ FOR฀
THE฀ CONSUMER฀ WILL฀ SURELY฀ NOT฀ GIVE฀ THE฀ IMPRESSION฀ OF฀ USING฀ A฀
PSYCHOTROPIC฀DRUG�

4HE฀h#LEAR฀(EADv฀AROMA฀ROLLER฀PROMISES฀EVEN฀MUCH฀MORE�฀h)T
BRINGS฀ A฀ NEW฀ FRESHNESS฀ AND฀ INCREASED฀ CONCENTRATION�฀ !S฀ YOU
BREATHE฀IN฀THE฀ESSENTIAL฀OILS฀YOU฀FEEL฀YOUR฀MIND฀BEING฀FREED฀AND
A฀NEW฀POWER฀OF฀CONCENTRATION฀EVOLVINGv�฀!ND฀FOR฀THOSE฀WHO฀CAN

NOT฀FALL฀ASLEEP฀THERE฀IS฀THE฀!ROMAROLLER฀2ELAX�฀WHICH฀hBRINGS฀BAL

ANCE฀AND฀RELAXATION�฀&EEL฀THE฀CALMING฀EFFECT฀AS฀YOU฀BREATHE฀IN฀THE
ESSENTIAL฀OILS�฀3LEEP฀EASIER�v

b[]_ibWj_ed MARKETING

A

What do you need?

VITIPURETM, VELSAN® and ZENVIVOTM – a unique range of bio-

polymers for personal care to fulfill consumers desire for purity and 

effectiveness. These natural personal care ingredients originate 

from vegetal sources and contribute to consumers well-being 

and well-feeling. Moisturizing, protecting and repairing effects 

are combined with an extraordinary gentle feel for skin and hair.

Clariant International Ltd, Rothausstrasse 61, 4132 Muttenz, Switzerland

www.personalcare.clariant.com

Biotech innovations  

with a touch of nature 

What's new on the 

cosmetic ingredient market?

www.cossma.com
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7HAT฀ ARE฀ THE฀ BORDERLINE฀ PROBLEMS

FACED฀BY฀THE฀USE฀OF฀BIOCIDES�฀0RODUCTS
WITH฀ CLEAR฀ WRITTEN฀ MESSAGES฀ ON฀ THE
PACK�฀ SUCH฀ AS฀ hDISINFECTINGv�฀ hPROTECTS
AGAINST฀FUNGAL฀INFECTIONv�฀hKILLS฀����฀�฀OF
ALL฀ GERMS฀ AND฀ BACTERIAv�฀ AND฀ hANTIMY

COTICv�฀ SHOULD฀ BE฀ LABELLED฀ IN฀ LINE฀ WITH
THE฀BIOCIDES฀DIRECTIVE�฀!N฀ANTIBACTERIAL
FACIAL฀ TONIC฀ FOR฀ PROBLEM฀ SKIN฀ IN฀ YOUNG
PEOPLE฀ IS�฀HOWEVER�฀NOT฀SEEN฀AS฀A฀BIO

CIDE�฀ BECAUSE฀ AS฀ A฀ RULE฀ OTHER฀ BENEFITS
ARE฀ALSO฀PROMOTED�฀SUCH฀AS฀A฀CLEAR฀SKIN
AND฀ A฀ REFRESHED฀ FEELING�฀ AND฀ THE฀ ANTI

BACTERIAL฀ACTION฀IS฀PRESENTED฀AS฀NO฀MORE
THAN฀A฀PLEASANT฀SECONDARY฀BENEFIT�

W฀z{{�{�฀�w|{��฀{�w��w����฀
!LONGSIDE฀ THE฀PROBLEM฀OF฀DEFINING

THE฀ BORDERLINE�฀ THE฀ SAFETY฀ ASPECTS฀ OF
COMMERCIALLY฀ MARKETED฀ COSMETICS
MUST฀ BE฀ CONSIDERED�฀ 7OULD฀ A฀ MISUN

DERSTOOD฀PROMOTIONAL฀CLAIM฀LEAD฀TO฀IN

CORRECT฀USE฀OF฀THE฀PRODUCT�฀SUCH฀AS฀US

ING฀IT฀AS฀A฀POSSIBLE฀PHARMACEUTICAL฀OR
BIOCIDE�฀OR฀COULD฀THE฀PRODUCT฀DESCRIP

TION฀ BE฀ MISUNDERSTOOD�฀ OR฀ INDEED฀ ITS
WHOLE฀ LOOK฀ PRESENTED฀ IN฀ A฀ MISUNDER

STANDABLE฀WAY�

4HE฀ %5฀ COSMETICS฀ DIRECTIVE
���������฀ MAKES฀ IT฀ CLEAR฀ IN฀ ARTICLE฀ �฀
REGARDING฀ SAFETY฀ THAT฀ ONLY฀ PRODUCTS
WHICH฀ ARE฀ HELD฀ TO฀ BE฀ SAFE฀ IN฀ NORMAL�
PREDICTABLE฀AND฀CAREFUL฀USE฀MAY฀BE฀PUT
ONTO฀THE฀MARKET�฀)N฀AGREEMENT฀WITH฀THE
%%#฀ DIRECTIVE฀ �������%7'�฀ REFERENCE฀
IS฀ MADE฀ IN฀ PARTICULAR฀ TO฀ THE฀ OVERALL
PRESENTATION�฀ THE฀ LABELLING�฀ INSTRUC

TIONS฀FOR฀USE฀AND฀DISPOSAL�฀AND฀ALL฀OTH

ER฀ DATA฀ FROM฀ THE฀ RESPONSIBLE฀ PERSON�
(ENCE฀THESE฀CRITERIA฀MUST฀BE฀TAKEN฀IN

TO฀CAREFUL฀CONSIDERATION฀WHEN฀PREPAR


ING฀ PRODUCT฀ DATA฀ SHEETS฀ AND฀ SAFETY฀
REPORTS�

)N฀ COMPARISON฀ WITH฀ %%#฀ DIRECTIVE
�������%7'�฀WHICH฀PROHIBITS฀THE฀MAN

UFACTURE฀ OR฀ MARKETING฀ OF฀ COSMETICS
WHICH฀ ARE฀ CAPABLE฀ OF฀ HARMING฀ THE
HEALTH�฀THIS฀LATEST฀MOVE฀IS฀A฀STRICTER฀RE

QUIREMENT�฀ 4HE฀ OBJECTIVE฀ OF฀ THE฀ %#
COSMETICS฀ DECREE฀ ���������฀ IS฀ FUNDA

MENTALLY฀TO฀PROTECT฀HUMAN฀HEALTH�

%VEN฀ IN฀ THE฀ ADVICE฀ REGARDING฀ THE
CONDUCTING฀OF฀A฀SAFETY฀EVALUATION฀IN฀THE
%#฀ COSMETICS฀ DECREE฀ ����������฀ AP

PENDIX฀�฀3AFETY฀2EPORT�฀PART฀!฀�SAFETY
INFORMATION	�฀ ��฀ .ORMAL�฀ CAREFUL฀ AND
PREDICTABLE฀ USE�฀ THIS฀ REQUIREMENT฀ IS
CLEARLY฀ STATED�฀ h4HE฀ CIRCUMSTANCES
MUST�฀PARTICULARLY฀WITH฀REGARD฀TO฀WARN

INGS฀ AND฀ OTHER฀ ADVICE�฀ BE฀ CLEARLY฀ EX

PLAINED฀ ON฀ THE฀ LABEL฀ OF฀ THE฀ COSMETIC
PRODUCTv�฀

!LSO฀COSMETIC฀PREPARATIONS฀SHOULD
NOT฀BE฀SO฀PRESENTED฀ THAT฀ THEY฀CAN฀BE
CONFUSED฀WITH฀OTHER฀DAY
TO
DAY฀ ITEMS
OR฀FOODSTUFFS�฀!฀MADE
UP฀TERM฀SUCH฀AS
hSHOWER฀CREAMv�฀PRESENTED฀IN฀A฀CERTAIN
WAY�฀E�G�฀ IN฀A฀CREAM฀DISPENSER�฀WOULD
BE฀A฀MARGINALLY฀RISKY฀PRODUCT�฀IF฀ONLY฀AS
A฀RESULT฀OF฀THIS฀OVERALL฀LOOK�฀4HE฀SAME
WOULD฀ APPLY฀ TO฀ A฀ BODY฀ LOTION฀ E�G�
h"OURBON฀ 6ANILLA฀ 3MOOTHIEv฀ BODY฀ LO

TION฀IN฀A฀CONTAINER฀SIMILAR฀TO฀A฀YOGHURT
POT�฀!฀SHOWER฀GEL฀OR฀A฀BODY฀LOTION฀MAY
USE฀THE฀ FRAGRANCE฀OF฀EXOTIC฀ FRUITS�฀AND
USE฀COLOUR฀TO฀MAKE฀THE฀FRUIT฀APPEALING�
BUT฀SHOULD฀USE฀PACKAGING฀THAT฀IS฀CLEAR

LY฀DISTINGUISHABLE฀FROM฀BEVERAGE฀CON

TAINERS�฀"Y฀THE฀USE฀OF฀WARNING฀NOTES฀ON
THE฀ PACK�฀ SUCH฀ AS฀ h/NLY฀ FOR฀ EXTERNAL
USEv฀OR฀ h.OT฀ SUITABLE฀ FOR฀HUMAN฀CON

SUMPTIONv฀ IS฀ A฀ WAY฀ THAT฀ THE฀ SAFETY฀ OF
THE฀PRODUCT฀CAN฀BE฀ENHANCED฀AND฀THAT
WOULD฀ BE฀ LEGALLY฀ SUFFICIENT�฀ (OWEVER�
NOT฀ ALL฀ CONSUMER฀ GROUPS฀ ARE฀ REACHED
WITH฀ THE฀ USE฀ OF฀ SUCH฀ MEASURES�฀ E�G�
CHILDREN�฀(ERE฀ADDITIONAL฀HELP฀CAN฀BE
OBTAINED฀BY฀THE฀USE฀OF฀A฀CLEARLY฀UNMIS

TAKEABLE฀DESIGN�฀

"UT฀IT฀IS฀NOT฀ONLY฀PACKAGING฀THAT฀CAN
LEAD฀TO฀INAPPROPRIATE฀PRODUCT฀USE�฀BUT
ALSO฀CREATIVE฀PRODUCT฀NAMES�฀!฀BALSAM
BATH฀ ADDITIVE฀ THAT฀ PROMISES฀ hCARESS

ABLY฀TENDER฀SKINv฀THANKS฀TO฀ITS฀hCREAMY

RICH฀ FORMULATIONv฀WOULD฀SURELY฀NOT฀BE
CLASSED฀AS฀POTENTIALLY฀HAZARDOUS฀BY฀THE
SAFETY฀ EVALUATOR�฀ BUT฀ WITH฀ THE฀ FURTHER
PROMOTIONAL฀MESSAGE฀h"ATH฀AND฀CREAM

n฀�฀IN฀�v฀IT฀WOULD฀BE฀NECESSARY฀TO฀SERI

OUSLY฀ QUESTION฀ THE฀ OVERALL฀ SAFETY฀ AS

PECT�฀$OES฀THIS฀KIND฀OF฀MESSAGE฀LEADS
INEVITABLY฀TO฀WRONG฀USE฀OF฀THE฀PRODUCT�
)T฀IS฀POSSIBLE฀THAT฀IT฀IS฀BELIEVED฀TO฀BE฀A
BATH฀ADDITIVE฀THAT฀COULD฀ALSO฀BE฀USED
AS฀CREAM�

7HAT฀IS฀OBVIOUS฀IS฀THAT฀PROMISES฀OF
EFFICACY฀ THAT฀ ALSO฀ INVOLVE฀ A฀ SAFETY฀ AS

PECT฀MUST฀BE฀PROVEN฀IN฀TESTS�฀SUCH฀AS
30&฀CLAIMS฀IN฀THE฀SUN฀PROTECTION฀SEC

TOR�฀4HE฀EVIDENCE฀OF฀THE฀FASTEST฀POSSI

BLE฀WRINKLE฀REDUCTION฀IS฀OF฀NO฀REAL฀INTER

EST฀WITHIN฀THE฀SAFETY฀EVALUATION�฀7ITH฀A
CHILDREN�S฀SHAMPOO฀ON฀THE฀OTHER฀HAND�
THAT฀IS฀PROMOTED฀WITH฀THE฀MESSAGE฀h.O
MORE฀ TEARS฀AT฀HAIR฀WASHING฀ TIMEv�฀ THE
QUESTION฀ IS฀ ASKED฀ WHETHER฀ SUCH฀ A
SHAMPOO฀MAY฀BE฀USED฀TOO฀ FREELY฀AND
SO฀POSE฀A฀SAFETY฀RISK�

%VEN฀THOUGH฀ALL฀OF฀THESE฀EXAMPLES
SHOW฀ US฀ WHERE฀ THE฀ PITFALLS฀ ARE�฀ IT฀ IS
CLEAR฀ THAT฀ A฀ COSMETICS฀ PACKAGE฀ MUST
HAVE฀AN฀APPEALING฀AND฀UNMISTAKEABLE
LOOK฀AND฀IT฀SHOULD฀ULTIMATELY฀CONVINCE
THE฀CONSUMER฀TO฀TRY฀IT�฀)T฀IS฀ONLY฀BY฀WAY
OF฀PLAUSIBILITY฀AND฀COMPETENCE฀THAT฀AN
ATTRACTIVE฀PRODUCT฀CAN฀SURVIVE฀AGAINST
STIFF฀COMPETITION�

2ESTRICTIVE฀ LEGAL฀ COPY฀ ON฀ THE฀ PACK
SHOULD฀NOT฀BE฀SEEN฀AS฀A฀SALES฀HANDICAP
BUT฀ RATHER฀ A฀ CONTRIBUTION฀ TO฀ A฀ SUS

TAINED฀AWARENESS฀OF฀THE฀PRODUCT฀BY฀THE
CONSUMER฀ AND฀ AN฀ OBJECTIVE฀ SELF
AS

SESSMENT฀ OF฀ THE฀ PRODUCT@S฀ REAL฀ PER

FORMANCE�
The article “Promotional messages – promises and evi-
dence of efficacy” by Dr. Silke Granzow, from COSSMA
3/2012 starting on page 14 as well as references can be
found on the Internet (see Internet box)
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Dr. Silke Granzow,

head of quality management and

product safety at Mann &

Schroeder, Siegelsbach, Germany
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Ingredients

Expert views –

Which actives are setting

the trend?

Legislation

Promotional messages –

What not to do!

Events 

Cosmopack 2012 –

Some very promising 

new ideas

Packaging

Airless – A booming mar-

ket with some new, future

oriented developments
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Dr. Kay Schwabe of

Mani talks about 

new types of carrier 

systems for physical

skin protection

VIP of the Month
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